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Ben Otis of
Riverside works
at his computer
at Gearhead
Communications
in Mount Vernon
while referencing
a copy of
Premier Guitar
magazine. Otis is
production
manager, which
includes placing
advertisements,
photo editing and
communicating
between writers
and production.

Guitar ‘gearheads’ targeted
by Mount Vernon company
By George C. Ford

The Gazette

OUNT VERNOMN — Each month, close to
300,000 professional guitarists, studio mu-
sicians, collectors, production companies,
and equipment dealers check out the latest issue

of Premier Guitar.
Gearhead Communications, a unit of Premier
Media Holdings of Mount Vernon, publishes Pre-

president of Gearhead Communica-
tions, lives and works in Fort
Dodge.

Twelve years after it was found-
ed as a small regional publication,

B Company:
Premier Media
Holdings, Mount
Vemon

mier Guitar with a staff of 20 work- W Business:
ing in Mount Vernon. Trent Salter, Owner of
publisher of Premier Guitar and Gearhead

Communications,
publisher of
Premier Guitar
magazine, and
Premier Guitar

Premier Guitar has matured into a Shows LLC, a
nationwide magazine that offers cut- guitar and
ting-edge articles, tips, riffs and prod- equipment show
uct information for serious and accom- promoter
plished guitar plavers. It is read in print B Employment:
form each month by about 90,000 sub- 20
scribers and online at www.premierguitar. W Magazine
com by another 200,000 “gearheads.” readership:
Peter Sprague, 60, managing member of Pre- 90,000 in print,
mier Media Holdings, said Premier Guitar’s typi-  more than
cal reader is a 38vear-old guitarist who either 200,000 online
plays professionally or has played for pay in the B Future plans:

past.

“They have household income of about $80,000
annually, so they're pretty accomplished people
whatever they do,” Sprague said. “We also
have a small segment of our readership who are
collectors of vintage guitars, most of which are

from the "30s, "60s and "70s.”

In terms of advertising content, Premier Gui-
tar caters to custom builders, those who produce
high-end custom guitars or amplifiers.

“The only people who will pay that much for
an instrument or an amplifier is someone who is
very serious about playing a guitar,” Sprague
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Offer online
guitar education
courses; launch
Premier Guitar
TV, selling news
and instructional
product infor-
mation to cable
television
systems







